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Abstract: The purpose of this article is to improve the efficiency of information technology in the 

development of tourism in our country, and it addresses the issues of developing information and 

communication technologies in the creation of tourism products, as well as the tasks and measures 

that must be implemented. 
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Tourism, being a worldwide sector and the world's largest employer, has a more diverse set of 

stakeholders than many other industries. The industry's dynamic expansion and development is 

likely only paralleled by the rise of ICTs. In recent years, the increasing and synergistic connection 

between technology and tourism has brought about significant changes in the business and our 

conceptions of its nature. The importance of clearing the new information barrier of universal, 

omnipresent communications access has propelled the whole tourist business to new levels of 

interaction, accelerating management by wire. 

Tourism entertainment industry have widely adopted information technology to reduce costs, 

increase operational efficiency and, most importantly, improve the quality of service and customer 

experience. By grouping results into the consumer, technology and supplier categories, the paper 

sheds light on the evolution of information technology applications in tourism and the tourism and 

entertainment industry. The article demonstrates that information technology is increasingly 

becoming very important for competitive tourism operations and hospitality organizations, as well 

as for managing the distribution and marketing of organizations on a global scale. 

This study presents a detailed assessment of the important information technology in Tourism 

subjects and seeks to show the main elements of the research investigation. The study gives the 

historical evolution of the topic in the literature, notably in main tourist publication channels, and 

gathers the most prominent publications in the previous five years. Consumers and demand aspects, 

technological innovation, and industry functions have been highlighted as the primary axes of 

modern tourism study. These three topics reflect the demand, supply, and technology stakeholders. 

The study highlights the value of these publications to knowledge, theory, and professional practice, 

as well as evaluating future potential for the research area and interdisciplinary contributions. 

"Tourism - temporary trips (travel) of people to another country or an area other than the place of 

permanent residence for a period from 24 hours to 12 months or with at least one overnight stay in 

entertainment, health, sports, guest, educational, religious and other purposes without engaging in 

activities paid from local source ". A person making such a journey is called a tourist. By definition 
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adopted by the UN in 1954, tourism is active rest affecting health promotion, physical development 

of the person, related to movement outside the permanent place of residence. In the materials of the 

World Conference on Tourism, held by the WTO in 1981 in Madrid, given the following definition: 

tourism is one of the types active holidays, which are trips made with the aim of knowing certain 

areas, new countries and combined in a number of countries with elements of sports.  

Various computer networks are used to classify computer networks features, but most often 

networks are divided into types by territorial characteristic (that is, by the size of the area that the 

network covers) and by the scale of the production unit within which the network operates. 

Classification of networks by territorial basis: 

 Local Area Network refers to geographically limited (geographically or production) hardware 

and software implementations in which several computer systems are connected to each other 

using appropriate communication means. In this case, all computers are located close to each 

other (usually within a radius of no more than 1-2 km) and are connected to the network using 

high-speed adapters (at a speed of data transmission on the order of 1-10 Mbps).In general, a 

local area network is a communication system belonging to a one organization; 

 Wide Area Network combines geographically dispersed computers. Since the laying of high-

quality communication lines over long distances is expensive very expensive, global networks 

often use existing one’s communication lines originally intended for completely different 

purposes. For example, many global networks are built on the basis of general-purpose 

telephone and telegraph channels. For stable transmission of discrete data, more complex 

methods and equipment are used than in local networks; 

Modern technical means of implementing information technologies include: personal computers; 

local and global computing networks; communication means; telephone technology; video 

information systems, etc. Modern information systems usually involve the integration of various 

software products. The information system includes tools for documentation support of 

management, information support of subject areas, in particular, social and cultural service and 

tourism, communication software, employee teamwork tools, and other supporting technology 

products. The introduction of information technologies involves not only the automation of the 

main information business processes, but sometimes their significant change. This is due to the 

improvement of document management in the system, while improving reliability and speed of 

information provision allows for more time devote it to analysis rather than routine processing. 

Tourism is an information-rich activity. Exists few other industries in which the collection, 

processing, application and transmission of information would be as important to the daily 

functioning as in the tourism industry. Service in tourism cannot be exhibited and considered at the 

point of sale as consumer or manufacturing goods. It is usually bought in advance and away from 

the place consumption. Therefore, tourism is almost entirely dependent on images,descriptions, 

means of communication and information transfer. 
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